Why data does matter for ESG
and Retrofit

.”if you can’t measure it, you can’t manage

‘ it”

Jdo=Shields; Sustainability Lead
€gniNe Jennings, Director Stronger Communities
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Many people use Sustainability and ESG

interchangeably , including business leaders and

environmental experts, but there are differences:

Sustainability focusses on how an organisation (or
investment) impacts the world i.e. the relationship between
an organisation and the environment

Sustainability focus is on reduction of negative impacts on
the planet for generations to come

Sustainability is a more vague umbrella term and can
mean different things to different people

Sustainability is usually a framework to make intemal
investments and changes

Sustainability is based on science e.g. carbon
measurement, environmental impacts

ESG looks at how the world impacts a company or
investment i.e. organisation stakeholders, identity, and
decision-making, the board, employees, shareholders

ESG focus is on risk and financial returns — it is directly
correlated to financial performance and therefore is
typically more relevant for large companies who are listed
on public investment exchanges or who need financing
from institutional investors.

ESG is specific and measurable and data driven, but for
some this can be seen as narrow

ESG is usually a framework that helps external investors
assess company performance and risk

ESG is based on standards set by lawmakers, investors,
and ESG reporting organizations (e.g., GRI, TCFD, MSCI)|
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Advantages

Reporting
Transparency

Consistency
Benchmarking

Public Relations

Inwhg

Financing

 Pro-active business
« Lower investment risk

« Ready for increased
regulation

« Funding more accessible
« Sustainable investments
« Higher employee productivity



Advantages Ewhg

Creates a framework Opens dialogue

Criteria completion will
require engagement with
- colleagues across the
' business




Disadvantages Ewhg

« QOver 600 globally « Requires data from across

« Not all relate to our sector an organisation

« Varying criteria  Doesn't always include a
report

 Not all certified

. Authenticity « Can be time consuming to

complete



Retrofit BWhg

Data is critical Reporting Alignment

Underlying data is essential to look in ~ «  Looking at quick wins first will heIB.drive

detail at improvement values i.e. hﬂV%Stm?n%deCISIonS around the bigger,
araer Stutt.

switching windows to X does this.

 How your data gets updated is also key to
evidencing improvement and a reduction in

Allows you to look at quick wins carbon emissions.

(windows, doors, insulation etc).

« Good data supports alignment of any
clarbon reduction program with investment
. plans.
Data can be used to drive investment

decisions as well as carbon reduction  « It can also be used to alleviate fuel poverty
as we work towards keeping our older
properties warmer.



Social Value

Value of Social Value within whg

Social value can be
measured by the positive
changes people experience
as a result of engaging in a
service or programme and

By benefitting from the

provision of new or improved
assets such as an affordable
home , improved community
space such as green spaces




Social Value

Successful People Successful
Places

Corporate Objective

» Generate social value each
year equivalent to a third of
our annual turnover

» 2021-2022 Created £48.7m
an additional £5.5m more
than the previous year

+ HOPE

HEALTY
kpu : f

Inwhg




1 |
Ewhg
Building
strong
communities

Soclal value report
2021722

Supporting cur custormers ks ot the
heort of whot we do.Wa ora proud
1o b to Oriving econormic and sockdl
growth and BCliding on the unigue
strencths of our neighibcurhoods.

Wa do this by nwesting In
cmergancy help to gat housaholds
through hard tmes, Sovelcping
long-termm programimes o moith
lcoot paopia to training and job
opporiunities ond tockding the widar
cSeterminents of heclth to mprove
walbeing ond racta stronger
commaitics

By working In portnership ond
=ZIng very cpportunity, we
can make a hoos mpart
and halp crecte
=xstcinable and

resllore comrmnunkies.

Thisis laveling up In
octionanditis n
our DNA - hare ore
Ju=t afow hichlighns
from 2021 22,

Oux devsloprmsnt SR~ During the year

e ted
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< %@\% £48.7m

£4?.6m |

+£5.5en more
than 2020v21
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EMP1401
EMP1408
EMP1610
EMP1611
HEA1601
HEA1602
HEA1603
HEA1604
HEA1605
HEA1406
HEA1607
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Social Value Metrics

Outcome

Full-time employment
Regular volunteering
Generaltraining forjob
Employmenttraining

L} High confidence (adult)

L} Relief from depression/anxiety (adult)
£ Good overall health

{* Relief from drug/alcohol problems

£+ Smoking cessation

Lt Feelin control of life

£} Can rely on family

£14,433
£3,249
£1,567
£807
£13,080
£36,766
£20,141
£26,124
£4,010
£15,894
£6,784
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The ‘H’ Factor

Hope, health and happiness: an evaluation of the social prescribing service at whg
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Ewhg

Between M O and
Nove mber 1
87% of users reported low levels of wellbeing 16% e
~—— progressed into
2 {/ 7/ prior to engaging with the service requiar volimteering
O 90%
customers engoged ver o of users showed a positive 22%
change In mental wellbeing after receiving ms(;mers progressed

100 S/
A )O /0

I

were happy with service
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referred for further support

support from the service

93% reported a reduction In the number

of times they have needed to contact their GP,

reducing pressuras on primary care

102 customers were supported Into
regular volunteering, employment, and
accredited courses

into employment

;;urogressed into
occredited courses

progressed into
employment training

L-\_" . \ J
Afior tosing my wite Social impact
felt very anxious and Ex .
depressed, I wasn’t i s s o pansion
coping well. The support val.u:enwgsucr;g:e% The Social Prescribing Service
I got from the social G et is oversubscribed and now
prescribing team helped 187 CUSTOIMErS has a waiting list. It needs to
improve my confidence, improving their explore funding opportunities
I’'m starting to feel like SWEMWSBS scores. with strategic partners to
myself again. 9 9 expand the service.

. y J




Thank You
Jo Shields
Connie Jennings




